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Social Media Marketing 101:
What it is
How it works
Why use it

Best Practices and Strategies:
Which Tools to Use?
Real World Examples
Content
Growing Your Presence
Measuring
Announcing Your Presence

Overview of Facebook, Twitter, Linkedln and QR Codes
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What, How, and Why
Social Media
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Q. Where will the majority of your next
month’s revenue come from?

A. Existing customers

TWEET THIS! #ctctsocial Copyright © 2010 Constant Contact, Inc.
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Raving Customers Prospects Suspects Disinterested
Fans

TWEET THIS! #ctctsocial Copyright © 2010 Constant Contact, Inc.



Social Media is Word-of-Mouth
in the Digital Age
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Source: Neilsen Global Trust
in Advertising Survey, 2007



Social Media: Not Just for
Millennials!

37.8% OF
FACEBOOK'S

500 MILLION
USERS ARE OVER
THE AGE OF 35.
THAT'S MORE
THAN 57 MILLION
PEOPLE!

Copyright © 2010 Constant Contact, Inc.
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56% OF PEOPLE
SAY THEY ARE
MORE LIKELY TO
RECOMMEND A
BRAND AFTER
BECOMING A FAN
ON FACEBOOK

75% OF PEOPLE ARE
SOMEWHAT OR
HIGHLY LIKELY TO
SHARE CONTENT
THEY LIKE ONLINE

WITH FRIENDS,

CO-WORKERS, OR
FAMILY

Copyright © 2010 Constant Contact, Inc.
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Building your social network of fans, followers,
and connections, using

relevant and interesting content allowing you to
reach and engage more people and

drive more business.

TWEET THIS! #ctctsocial
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Types of Social Tools: ,.‘;,,,,,zj
Be Where Your Customers Are! Constant Contact’

Connect. Inform. Grow.

() WorpPress "[,"pgﬂab.e- he Mt dinc
Linkedff]. flickr foursquar N TN

: © tripadvisor* owalfa
W myspace. slideshare G B

«, Angies list
LWIGCGE! YOlI TUhe \ I\p“
yelp‘sy

a] ' StumbleUpon
Discover your web

“Look at partners, suppliers and competitors

{{ TWEET THIS! #ctctsocial Copyright © 2010 Constant Contact, Inc.



Q. Which Social Network Tools Should | Use?
A. Be Where Your Customers Are

‘Q: TWEET THIS! #ctctsocial

facebook

A social
networking site
where users can
add friends or
fans, send
messages, and

in

A social
networking site
for business
professionals.

Cwitteq

A microblogging
site that enables
users to send
‘tweets,’ or
messages of 140
characters or

build their own less, to their
profile. “followers”.
600 million | 100 million | 200 million
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Real World Exampl

‘! — Copyright © 2010 Constant Contact, Inc.



2. T
a7 E ;

Constant Contact
Connect. Inform. Grow.

BEBTCAMP

CURRIER
MUSEUM
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Home

330 Likes W%

Connect with Dingo '

THE BIG TASTE

DOGSLOVE

Become a Fan on Facebook
[] subscribe to the Dingo Blog
[E] Follow Dingo on Twitter
Follow Dingo on YouTube
[~ sign Up for the Newsletter

8,934 Email
subscribers

9 out of 10 dogs prefer
Dingo Meat & Rawhide Chews J

Login | # Cart

Dingo Wants Your Opinion!

Share & read reviews about Dingo
from other dog owners.

It's Easy as 1-2-3 ﬁ

Dingo Dog Photos

Read Stories About
Other Dingo Dogs

Share Your Snapshots
Check out these photos of Dingo
Lover Dogs! Upload the photo of

Learn More wour Dingo Lover!

View Photos!

TWEET THIS! #ctctsocial

Ask and Answer

Ask Dingo!

Submit guestions, get advice,
share answers about Dingo.

Learn Mare

Special Offers and Promotions

Get the Dingo Newsletter

Get special prometions and
coupong, win free product, and
get helpful info for your dog.

Sign Up Now!



Email
Campaign to
8,934
subscribers

‘Q: TWEET THIS! #ctctsocial

Dingo Facebook Fan Promotion
Welcome to the Dingo Community July, 2010

9 put of 10 dogs prefer
Dingo Meat & Rawhide Chews

Dear Mike, In This Issue

Dingo Facebook Promotion Details
Congratulations on being one of the first 5,000 fans of £

the Dingo Facebook Page Special Closeout Offer for Facebook Fans

Quick Links

Cingo Product Ratings & Reviews

faCEbOOk Find the Right Dingo Product for vour Dog

Cingo Ask & Answer
What Wil Your Do for Dingo Story Contest

Whether you are a
current Dingo
customer or are
looking to try Dingo

About Di
for the first time, you have qualified for a 520 online S
coupon at the Dingo website (see details below). Contact Us

Constant Contact’

Connect. Inform. Grow.
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Dingo We have reached 600 people! We are getting closer to the 5,000 person
goal. Continue to spread the word so that you can get that $20 coupon!
July 14 at 8:44am

1 15 people like this.,

———ns Jenna Urban Fosted this to all my readers htip:/fwww.buddtownbargain
EES | 0m/2010/07/20-coupon-foringo-Facebook.himl
July 14 at &:54am - & 1 person

Patti Nault So the coupon is available when you hit 5,000 likers/fans?
July 14 at 11: 16am

] Dingo That is correct
g July 14 at 1:56pm - €3 1 person

Frank Robinson I just joined very simple, thanks colleen for the heads
up. Frank
July 14 at 5:24pm

Dingo is trying to reach 5,000 likes. We are rewarding anyone that
wants to be a part of this effort by giving... http-//fo.me/Cag0YsLS

4: TWEET THIS! #ctctsocial
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Dingo » Join My List

ProductService

Be sure to Like the Facebook page after vou sign up on Join My List,

Enter your email address to join our mailing list:

4: TWEET THIS! #ctctsocial
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Dingo We have reached 600 people! We are getting closer to the 5,000 person
goal. Continue to spread the word so that you can get that $20 coupon!
July 14 at 8:94am

i) 15 people like this.
Dingo 1,100 LIKES! Wow. Getting closer and closer to that $20 coupon. Keep it

up!
July 15 at 8:3%m

£ 17 people like this.

Dingo We just passed 2,000!!! WOOWEEE! Almost halfway there!
July 15 at 11:19am

£ 16 people like this.

Dingo 2,800!! We've passed the halfway point and we are on the home stretch!
July 15 at 1:22pm

£ 17 people like this.

Dingo Dingo loves dogs and dogs love Dingos. Be sure to post your picture of
your dog on our wall. Only a few more people before we hit 5,000 Facebook
fans.

July 15 at 7:29pm

£ 5 people like this.

4: TWEET THIS! #ctctsocial
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My Pet Savings
B O ¥ew O

Pet Coupons, Freebies, Deals & Movre!

R OLL G

$20 Coupon Code For Dingo Products!

byKRISTY onJULY 14, 2010

email or RSS. Thanks for visiting! :)

Hey there! If you're new here, you may want to subscribe to receive updatesvia

o 2

Dingo is offering a *HOT* $20 coupon code to use at their online store for those

who:

::”Like” Dingo on Facebook (while you're at it, “Like” My Pet Savings too if
vou'd like...I would be thrilled! ) :)

::click on “Join My List” tab above their Facebook Wall

::When it asks for your name and address info check the box that says, “Dingo
$20 Facebook Online Coupon...”

**When Dingo receives 5,000 Facebook fans then the $20 Coupon Codes
will be distributed. So be sure and spread the word to all of your friends

P

FREE GROCERY COUPONS

The largest coupon

collection on the web!

Amagon o
Save on Dog

Free
Samples &
Coupons
Daily,
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Results: 6,329 Likes and 14,140 Subscribers

It took them 3 days!

Dingo YOU DID IT!! In 3 days no less. Incredible. The promotion has come to a \
close.

As promised, we will provide a coupon to the people that provided their e-mail
address of the first 5000 Likes. The coupon will be sent in the next couple
weeks. ITwill keep everyone posted.

Thank you for your support and wonderful posts. PI...

See More
July 16 at 7:58am

i1 26 people like this.
K L) view all 23 comments /

4: TWEET THIS! #ctctsocial
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Like Dingo. Click Dlllgﬂ

“loin My List” and Product)Service
efiter your emaill

to receive a 520
coupon when we
reach 25,000 Likes

E2 wall

T Info wall Everyone * Dingo
E Ewvents

% Join My Lisk
Fhokos (545

Dingo
TGIF! Who has a break from the nasky winker weather this weelkend?
Friday ak 6:59arm

Links
'ﬁl £ 28 people like this,
fore =

L3 view all 16 comments

2“,350 . Kimberly Meissner its 74 degrees here on tvbee island gal

peaple like this Friday ak 2:18pm

Likes See Al

w Tetrafauna
I found a great deal on Dingo Treats, My local Dollar General had some Meaty
[nFEES Rayovac Middles Yalue Bags on sale for a $111 1 grabbed all three bags they had,

BATTERY Duxy Yesterday at 2:54pm

¥alerie Triplett Going to the park wib my dog's(kid's)
Yesterday at 9:52am

Kristina Beskt

. ™™ ninon

{: TWEET THIS! #ctctsocial
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Monthly Sales Grew 22%

New Customers Account for
45% of that Growth

85% of new customers have continued
to buy Dingo products
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Glamour Nails

Say “l Love Dom” to get 20% of your
next manicure

Say “l Love Glamour Nails” to get
20% of your next manicure

Say “l Love Getting My Nails Done” to
get 20% of your next manicure

4: TWEET THIS! #ctctsocial
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Glamour Nails: Results

Your Contacts Want To Engage with You,
but on their terms

~ Email

m Facebook

» Twitter

‘Q: TWEET THIS! #ctctsocial



-2 112 7
0;'7’;71

Constant Contact’

Connect. Inform. Grow.

OO E Bu-

Email newsletter to

3,765 subscribers
816 opens (22%)
Viewed additional International Bacon Day Party Visit The Swinery
485 times at The Swinery 3207 California Ave
ol Bon ey bl he sty bere abor by, S5 SRS
Liked by 181 readers goodness the swine has given us.
When:
60% increase in S e o 2%
reach What. -

International Bacon Day Party
free bacon chocolate chip cookies
$2.50 bacon dog Rt witter
$ 5 bacon burger a FOLLOWUS
Various bacon-filled brunch items

+

Meet The Swinery team facebook
{: TWEET THIS! #ctctsocial Music at The Courtyard Nama

Swinery Meats
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The SCCF@t

Lite o Art:

Mysteries of the
Museum Revealed

Over four months the exhibition was open, they
grew...

Twitter following by 49%

*‘Likes’ on Facebook Page by 24%

» Added 760+ names to email list

The Staff of the Currier

TWEET THIS! #ctctsocial
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Long Beach Boot Camp

Register Now - 3 EASY STEPS:

SELECT CLASS PAYMENT
Camp Schedule Pay for selected class

Home

USER LOGIN

Track Your Progress
hty Dashboard

Username: *

Password: *

[ ]
Log in > '

GROUPON Los Angeles

{: TWEET THIS! #ctctsocial Copyright © 2010 Constant Contact, Inc.
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Long Beach Boot Camp

Long Beach Boot Camp £29 for 4 weeks @3x week of boot camp?

With that deal, I think everyone should be done with their Christmas shopping
YERY soon. 1) {value of $199)

CRLY GOOD MOMDAY through Graupon.com!

Long Beach Boot Camp Deal of the Day | Groupon Los Angeles
KA, QFOIIQIOn . COm

Groupon Features a daily deal on the best skuff to do, see, eat, and buy in Los Angeles anc
a wariety of ather cities across the United States,

#]] Movember 1 at 2:05pm + Comment - Like * Share
£ 7 people like this.

L] iew all 14 comments

‘! TWEET THIS! #ctctsocial Copyright © 2010 Constant Contact, Inc.



Long Beach Boot Camp

JOTCAMP)

LIFE. BODY. (

A A
R

Long Beach Boot Camp

NEXT SESSION

Camp 11
Mowvember 1-20 2010
(3 weeks)

Register Now
(Don't forget to use your COUPOMNIY

Subscription

{{ TWEET THIS! #ctctsocial Copyright © 2010 Constant Contact, Inc.

HAPPY 5th ANNIVERSARY, Long Beach Boot Camp!

We're celebrating Long Beach Boot Carmp's Sth birthday by sharing a
present with Youl wWhether it's your first time or you're a seasoned

wetaran, there's savings for everyane.

sez| GROUPON

Los Angeles

74
0'7;;; E ;

Constant Contact’
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Long Beach Boot Camp

€] ElLke (30

85% Off at Long Beach Boot Camp

$29 [ ‘Waiase

Value Discount  You Save

$199 85%  $170

T Buy it for afriend!

This deal ended at BOUTCAM)

11:59PM
S 1101/2010

717 bought The Fine Print Highlights

@ The deal is on! Expires May 2, 2011 & aried, total-hody workouts
Limit 1 per persan, may buy multiple » Sessions throughoutthe area

Tipped at 8:13AM with 25 haught as gifts. Must activate session by » |ncludes one-on-one

arii 1, session expires 4 weeks consultation & post-evaluation
after activation. New clients and

clients that have not attended a

Boot Camp in the past 6 months

anly. Mon-transferahle.

See the rules that apply to all deals.

{: TWEET THIS! #ctctsocial Copyright © 2010 Constant Contact, Inc.
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Positives:

Spread the word to a new audience

Had hundreds of people talking about boot camp!

Helped people afford boot camp who were unable to before.

Reignited previous boot campers

Husands/wives/kids/friends involved with our program.

Turned over some of the Groupon clients to paying clients

TWEET THIS! #ctctsocial Copyright © 2010 Constant Contact, Inc.



/Z
"17

Constant Contact’

Connect. Inform. Grow.

Negatives:

« Taxing on the admin side of things.
« Each phone call took 10-15 longer than a regular paying client.

« Our low Groupon price attracted a client that can't afford our
regular priced program and complaints that our prices are too high.
We haven't raised our prices in 5 years.

« De-valued our program with such a low cost. We did $29 for 4
weeks of Boot Camp (reg. $199)

« The amount that we did make upfront to cover costs did just that,
cover the cost of doing business.

TWEET THIS! #ctctsocial Copyright © 2010 Constant Contact, Inc.
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* |t was a great way to get out there in front
on an audience that wouldn't have known
about us previously.

* |f | was able to redo our Groupon | would
have priced our program higher.

TWEET THIS! #ctctsocial Copyright © 2010 Constant Contact, Inc.
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facebook

Haute Dogs

Mon-Profit Organization * Long Beach, Califarnia

Wall Haute Dogs * Most Recent +

Share: & Post Photo ¢]] Link ‘M Video

| Write something. .. |

Karen Barone

Bella, a beautiful tri-color BeaglefDoxie mix wants her own Family, Her original one
dumped her in the high desert with no water or food to survive on her own on a
hot day. Fortunately she was found by some kind people and has been in Foster
care with Border Collie Rescue ever since, She is about a year old, a perfect lap
LONG BEACH, (A dog with a...

See Maore
£ wrall

[ Info
Fhotos (162)

El Motes

YA yiden

] Lirks

1% Jain My List

Gt 4 hours ago * Like + Comment
oul

http: v HaukeDogs.org THE
HAUTEDCG organizakion
({pronoun. .. See More

Haute Dogs

Heather Oxford, DVWM: Also, iF vour friend is going by the Feeding instructions on
the pet food bag, there is a strong possibility it is simply too much food. In
general, Food labels instruct owners to Feed 2-3 times what their metabolic
55632 requirements call for, which is a major cause of animal obesity in this countrey,
people like this

Ask a ¥et: What should I do for a puppy who won't eat
breakfast? | L.A. Unleashed | Los Angeles Time
latimesblogs. lakimes . com

Have a nonemergency question about your pet's health? Dr,
Heather Cxford of L&, veterinary hospital California Animal

Likes See Al
e Bulldog Beauty
t Contest e : e
Rehabilitation {CARE) is here to help! In this installment of Ask
a'et, Dr, Oxford offers some tips For dealing with a puppy...

mﬁ Belmont Shore! &) 5 hours ago * Like * Camment + Share
Al - .

{: TWEET THIS! #ctctsocial Copyright © 2010 Constant Contact, Inc.
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Create a Community of Like-Minded

Haute Dogs

Do wou and wour dog ever do this?

Dog and Kid Can't Stay Awake
v, collegehumor, com

Chasing squirrels all day is exhausting. So is being a
dog.

Haute Dogs Cheryl \Woo-Coenen: HELP! Any suggestions ©
dog to take his meds {pills) without bitting me? He's not eat
hiding it in food doesn't help. I tried prying his mouth open .
doesn't wark, ©1 20 peaple like this,
5 hours ago + Comment © Like

i March 17 at 10:07am ¢ Like * Comment * Share

Karen Lovett Hodges I don't but my husband and my dog sleep
together on the Floor sometimes!
" March 17 &k 10:09am * Like

L] Wiew all 14 comments w Pat Gregoire Imao

Match 17 at 10:14am * Like

£ sherry Siegel and Alissa Sablan like this,

Mancy French Hold the dog's nose From the top. . .gently put

fingers in his mouth and touch the roof of his mouth, He can't Darla Yancer cute

ko drop his jaw. Use the other hand to push the pill bo the bac . March 17 at 10:2Zam - Like
throak, Gently bold his mouth ~ 7 = —
kake a litkle practice but this r

2 hours ago * Flag

Haute Dﬂg! | 'rite a comment. ..
at fan at Ope _ .
and cats need you, Let's make their holiday a bit more merry,

ﬂ‘#ﬂﬁ; OPERATION SANTA PAWS: HOLIDAY TOY & TREAT COLLECTION FOR

= —& W SHELTER PETS

Y santapaws.info

CLICE: Please join founder Justin Fudd and help bring some holiday cheer ko
abused and abandoned dogs and cats all over the warld, Wil wou donake boys,
kreats, shelter deaning supplies or gift cards? And, will wou host a drop-bos: or
b For woor local shelber or rescue group? Details ak wisnw, San

iy
A

#]] 5 hours ago -+ Like * Comment + Share

£ 11 people like this.

| Wiite a comment. ..

‘Q: TWEET THIS! #ctctsocial Copyright © 2010 Constant Contact, Inc.



The Tools:
Facebook, LinkedIn
and Twitter

‘! — Copyright © 2010 Constant Contact, Inc.
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facebook.

TWEET THIS! #ctctsocial Copyright © 2010 Constant Contact, Inc.
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Profile or Page for Business

Personal

Facebook
Account

+1 Add as Friend

{ TWEET THIS! #ctctsocial Copyright © 2010 Constant Contact, Inc.
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Want more details?

www.socialquickstarter.com

What's Inside:

Social Media 101 (4 chapters) YouTube (9 chapters)

Facebook (15 chapters) Ratings and Reviews

. & chapters)
Twitter (15 chapters) I: e

Location-Based Services

LinkedIn (13 chapters) {7 chapters]
)

Blogging (3 chapters) QR Codes (2 chapters)

Free!

{{ TWEET THIS! #ctctsocial Copyright © 2010 Constant Contact, Inc.



£ wall

[ tnfo

Guidelines
e-Business Mow
E Events

YouTube

D Motes

About

Ask SCORE for free business
advice: http: f v, score,org

8.498
people like this
Likes See Al
- SCORE Chicago
_OR
o Awcrica's Sl

SCORE

vermont Teddy
Bear

¥Yera Bradley

Patriot Taxiway
? Industries

Add to My Page's Favorites

Q

SCORE, "Counselors to America's Small Business"

Local Business

27T QN

SCORE, "Counselors ko Ame... * Top Posts

SCORE, "Counselors to America's Small Business™

Sales are a huge part of many small businesses! What are you selling and what
tactics are you using o earn a profit? Share tips with others!

2 hours ago

£ 4 people like this,
103 Wiew all 4 comments

Your Business Needs Fans We sell a service to help
entreprensurs market their business on Facebook, Almaost all of our
clients come directly from Facebook! It really is impaortant to have an
active business page ko not only promaote your business but to sell
wour products and services directly {from your Facebook Biz page)!
YEMF

13 minutes ago

wedding planning business, need to apply for a loan!

Marilyn Buck Trying ko get help to wark on my business plan for my
4 minutes ago

SCORE, "Counselors to America's Small Business"

Uncover pockets of profitability For yvour small business! Find out who are your
profitable customers and get tips from marketing guru, Jeanne Rossomme!
http: jiblog.score.orgf 201 1 /03 uncovering-pocket s-of -profitability-customer s

SCORE Success Blog » Uncovering Pockets of
Profitability-Customers
blog. score.org

Wwha are your profitable customers? You can likely think of your
“dream customer”, He or she always raves about vour products
and services, passes on...

&J] March 31 at €:24am * Share

Y 9 people like this,

Mike Cohn

The Marriage of HR and Social Media
compukal.com

Pri

You and SCORE, "Counselors to
Small Business™

B-Leaf - ks

B0 4 Friends like this,

People You May Know

Jennifer Anderson
3 mutual friends
L Add as friend

Cathy Emery
20 mukual friends
4L Add as friend

Sponsored

Bracelet For Hip Hop Fans
qualityhealth, com

Support the hi
community by

enker wour zip
1 per person),

Port of Los Angeles
Get the latest

events from the nation's
largest container port,

Click "like" to sl
THE PORT

OF LOS ANGILIS [

& Like * Israel Serna likes this,

Duran Duran New Album!
apple.com

Kenmore

BTNy Lo+ NOROST

Create an Ad

wour FREE diabetes
awareness bracelet, Just

informed sbout “america’s

Pick up the brand new
Curan Duran alburn "4l
You Meed Is Mow"
produced by Grammy-
winning Mark Ronson, 14
new songs in stores now!

Constant Contact’

Connect. Inform. Grow.

ccount ¥

Ametrica's

See Al

p hop
getting

code {limit

news and

bay

FJ 1 Chat (IZIITIin_e

{: TWEET THIS! #ctctsocial
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T

Photography

WERE MorE THAN A
WEDDING, FAMILY,
AND EVENT
PHOTOGRAPHER...

WE WANT To INSPIRE
You To TAKE GREAT
PHoToS TooO!

(626> 367-6123

B wal

[ Info
WELCOME
A TRIBLTE
] Links
Photos

B :
= Discussions

2H Yiden
:| Motes

About

Photographer specializing in
wedding, engagement, Farily and
event photas....

7 4
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EAGLE PHOTOGRAPHY | tike |

ProductiService

WELCOME T0 0UR PAGE!

GIVE Us A “LIKE” AND sTAY
TUNED Fop GREAT PHoTo Tifs.

Eagle Photography

Weve photographed hundreds of weddings, special events and locations.

Copyright © 2010 Constant Contact, Inc.
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Plantation Bed & Breakfast, Sequoia National Park, California
£ Like

ProductiService

Directions Specials

www.theplantation.net

our page for a
Special
Offer

2 wal

] Info
Welcome!
EBreakfast
L2 Murals

Cur Roarms
u Testimaonials
Fhotos (1)

[Mare =
About
A rormantic plankation skvle bed
mmd ke sl Eank ikl - W e WA

TWEET THIS! #ctctsocial Copyright © 2010 Constant Contact, Inc.
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Helle

Beautiful

B wa

Infa

‘@ shop

{) Welcome to Hello Beautiful
Face

7] Links

D Motes

Gﬁa Extended Info
Phaotos

dce

Hello Beautiful Face » Shop

Local Business * Los Angeles, California

Featured Products Powered by BigCommerce

Hair Clinic™ Plus

Aminogenesis 2% Minoxidil
Osmosis Boost Instant Lip Solution for
Serum Level 2 Osmosis Catalyst Plumper women

$79.00

Theraderma Under
Eye and Neck
Cream

-

ia=e

NutraLuxe MD Theraderma
Nutaluxe Lash MD -  Pumpkin Enzyme

Renew Lip Plumper 3ml,/ 0.10z Puree

$59.00

Copyright © 2010 Constant Contact, Inc.
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H vou see the HUTdogs
“like" buton

please click it o
stay convected

| & ]
What we do. : Get Email Updates :
: Email: ] 1
We offer affordable solutions: I Go |
e e _

= Web site building tools: Our
QuickSites™ are designed as do-it-yourself web site builders with an easy

Learn more to use content management system (CMS3). You can build them yourself or

about us, we can build them for you and we'll teach you how to manage your own
check out the changes after the initial set up. Here are a few samples
links below * Town and Country Moving and Storage

+ Studiok Communications {a writer's web site)

* Special Event Site

* Lower Health Care Bills
Internet marketing: We help our customers use tools like Comfa
Constant Contact, and a variety of other solutions. We help our customers
decide what the best tools our for their specific needs

B wal
] nfo
b2 SCHEDULE: workshops and

We teach workshops and webinars about:

webinars we offer . FEE_!EhD_Dk )
e * QuickSite™ and QuickSqueeze
S Lranir Cane ® Internet marketing tools and strategies
web site solution
= * How to use Constant Contact
g EA IR LS e * How to use Comf5
; It dogs Tk ek * Webinars with other guest experts
[ calendar
HUTdogs: What we do We can build and design for you:
E Events
Mare = * All types of marketing collateral: brochures. annual reports, logos
« Custom web sites with full carts (example: The Shabby Dog)
About * Custom QuickSites and squeeze page systems
-

We develop marketing strategies, Ciistarm facebool pages

and provide graphic and web

design. We als...

ok Let us know what You need to market
341 Your business on and off line,

people like this i = TR i =

TWEET THIS! #ctctsocial Copyright © 2010 Constant Contact, Inc.
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facebook

m Facebook halps you comnaci and whans with fhe people s your I

Cnide FoE =Line™ o
AND NTAT CONMECTED]

B18.631.1963

f tammons

B

g Walyoeme

Alastair Boase Landscape Design s

“and Love _
our Landscaping

1.Fm-': Al "‘l ’

LS

- tips
-ideas |
« golutions

P bean landscaping in Lot Angeles for more than 20 years,
buslding Teeplaces, ponds, fonces, paving, walls, you nama & But
before Shat, when | was & wes Lad growing up in the West
Highlareds of Seotiangd, | was dabbling in Beooks, sineams and lochs
wlth Ty BOOE. POTANGI MOSS-Covbind rocks b chamgs tha
Sow ol waler, and genarally obisrying ratuns 3l its linel

ity lads and | can recreale Bhal old-workd charm in your own
girdin. oF build & aimple fence, 'S up 1o you! Visl my webdite
wan plnsfairboass oom o take a peek ol some ol The projecis Mm
sl prowd of

Cheeric T Noo!

Adastar

Copyright © 2010 Constant Contact, Inc.
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B18.631.1963

WAL ANT A AR DO

54

tarea Boer
Brpmng
by City Hora
By
Alaniair Wilam
Boann

Alastair Boase Landscape Design » Our Work

Our Work, Your Paradise

Our work has been feabured al the Pasadena Showcase House of
Design, and in beautiful neighbortioods all around Los Angeles.
Wl kol conyarting ther ho-hum into th waw!

W gpaciale in kandscaps, incheding manonfy. cameniny, walls,
fences, ponds, water fealures, firsplaces, barbecuss, concrabs
work, alc. W also take care of all your planting neads. including
Siowar bads, aes. lawns, and imgation

WWW.ALASTAIRBOASE.COM

Call us B18-631-1963 to talk aboul your landscaping nesds, of visi
ol wasbdile and see mone of our work

Sty in bouch, sign up $or our email updates:
Join My Ernall Lint For Great Info and Updates!

e I G

D Sl vt i
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CLICK THE “LINE™ g™
ARE NTAY CORMECTES]

818.631.1963

& an e A Lo

f LearN mosE

==
D el

&, Friand Az
& Baloara

& Ourmon

) Kbl Klankair
G Froin

B venste

| TR FaC

Prividing Lasehicasing Jarsces
o Rt Arvgehis

5 oy

aghs Back
Ervwary

@ Culturs Chub 101
F

Lawerl Tawein

Huiwrat R
renisg

Cubenr City o
Erewizg

Alastair Boase Landscape Design - About Alastair

Gharman Qsict, Cabfarnis ©

A5 a wee lad in Scotland, playing in the woods, sroams and ruins
was a favornbe pastime for Alastar. He brings that experience and
recrip mamCeies ind0 the ratural lanciscapsd gandens he desigrs
and builds for tha residants of Los Angales

e

Alaslair's water features ane inspined by the lochs and streams of
Seotland. As & bay, Alasiair spenl mary hours playing with rocks.
loga and olher matedials (o re-noule sineams, and imeeove on
rature! In this way, he truly learmed what a stream & supposed 1o
lock like. Mature is absays Alastair's guiding design principle.

The craftiemanship, simplacity and beauty of the ancsent slone walls
of Bcofiand inspire Alastai's modern landscape fealures -
fireplaces. barkecops, walls and wallowsiys.

B rar Lo = e ¢ e

Thare's a litthe bit of Scotland in everything Alastalr does. from
natural planiings to standing slones, Alastair will undoubledy bring
@ srippad Of his Mol COUREry inlo YOUT 0T QANden.

T Nate e e
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Get Noticed with Sunnyland | = tike |

._::!;‘. Local Business * Long Beach, California
» Bl 2 El Design a FREE Fan Page with Wix
£ EgsU]eh] +)
SUNNYLAND
. ¥
SUNNYLANDPICTURES.COM € Like Us!
& el market smarter. not harder LR CAve 108
] 1nfo
Photos Home About Us  Owr Portfolico  Why Use Video  Contact Us
2R video
:| MNotes
n YouTube

F| Twitter mve !'" ”“ 6

7 Al About Sunnyland

s STRATEGY J/ BRANDING
64 SS gf

people like this

Likes See All MAR KET'“G

! We Can Do It!
Women Who
Camp With An

Long Beach City RESER RLH

INTERNET

We Love Long
.+ Beach

Long Beach, CA

T Living Long Beach
All Rights Reserved (c) Sunnyland Pictures Inc. ON sanassasensas

Built with Wix.com

Create a Page
Report Page

3 Eilke  E'send K54 people like this,
Share

TWEET THIS! #ctctsocial Copyright © 2010 Constant Contact, Inc.
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Linked {1},

81% of Business to Business marketers are using LinkedIn
B to B Magazine

33% of Non-profits and 52% of Associations using LinkedIn
Nonprofit Social Network Survey Report, 2009

TWEET THIS! #ctctsocial Copyright © 2010 Constant Contact, Inc.



Basic Anatomy of a LinkedIn “People” Profile

4: TWEET THIS! #ctctsocial

mm Home Profile Contacts Groups Jobs Inbox {48)

More...

Feople = |E Advar

Successful Women Metword - Apply to the Cambridge Whe's Whoe netwo for Successful Women, - From Tom Gricka

People

Jared Smith (1)
Co-Founder & CED at Talent Evalution, LLC
Orange Courty, California Area | Marketing and Advertizing

Current #» Co-Founder & CEO st Talent Evolution, LI ]
Past =+ Director of Business Solutions &t First Advantage £

» Consuttant - Regional Director of Business Development st

‘Workforce Solutions Group £
* Account Manager at Plateau Systems o
see all...
Ecducation = Pepperdine University
Recommendstions 6 people have recommended Jared
Connections 261 connections
Wehstes = Company Website
Public: Profile: hitp: Sty linkedin comipubjared-smith00M 555480
Summary

Talent Evolution is & career education and social media consutting firm. we build personal
and business brands for job seekers and business owners by harnessing the power of
zocial media and social networking.

Az Co-Founder and CEQ at Talent Evolution, | focus on developing and expanding services
that help businesses establish a healthy and competitive presence in the social media and
networking realms.

For over 14 years, | have been immersed in business development, strategic accourt
management, and leadership in the talent management industey . | have designed
comprehensive strategies to effectively utiize online, social networking, and traditional
recruiting methods to garner talent and, have provided the guidance needed to develop and
expand the corporate competitive edge in the human capital and talent management
marketplace.

The Talert Evolution team is uniguely gualified to provide "insider” information with our
executive level experience building tradtional, online, and social netwoaorking recruitment andd
career strategies for Fortune 1000 employers.

‘Wie conduct seminars, workshops and webinars on a variety of social media topics and are
available to provide zocial media training andior consulting upon regquest.

Our services for job seekers inchude:
= Resume YWriting

= Career Coaching
= Perzonal Branding

« (30 back to Home Pac

* Send a message

* Recommend this person

* Faorward thiz profile to & connection
* Find references

= Save Jared's Profile I

=l =

/|, Repart profile phota as...

Marriott is ready for real business.

Are you?
get ready
Rencly Fer Beal Rusines. XEMOX ‘}'
- o

Contact Information

Email & Phone: (i}
jaredsmt@E@gmail com prmary

Tags:

partners, Bdittags -

Hotes:

“ew/Edit Contact Info | See all contacts

Jared’s Connections (261)

Shared {3}

Brian Evans

Azzocigte Director of Development, RAMD Policy Circle at
R&MD Corparation

Rhonda Hesse
Graphic Design

Francella henderson
author at weeewe the hidden zecrets org

Copyright © 2010 Constant Contact, Inc.

Constant Contact’

Connect. Inform. Grow.



4: TWEET THIS! #ctctsocial

Stuart Atkins (=)

Adjunct Professor of Marketing, Cal State Fullerton Mihaylo College of
Business and Econcmics

Orange County, Californiz Arsa | Marksting and Advertising

Stuart Atkins Live video streaming of this word press event now on OC
http:www. wordcamp.org vis Twitter 38

1 day ago » Like « Comment « Send a message - See all activity

‘Cumrent * Adjunct Professor of Marketing st Mihayle College of
Business & Economics, Cal State Fullerten L.Ini\mrsiiyﬁ'
» Ohwner st Atkins Marketing Seluticns

Past = Adjunct Professor of Marketing at UC Irvine The Faul
Mersge School of Husinaslﬁ'
= Adjunct Professor of Marketing at Chapman Univetsityﬁ
#» Professor at California State University, Fullerton E’
seeall..

Education #* Pepperdine University, The George L. Graziadio School of
Business and Mansgsmsent

Recommendaticns le have recommended Stuart

SlideShare Presentations
Atkins Stimulus Short Version

I

SRS HAR ] R

TEINS MARKETIN
& ST

The Atkins Marketing
Stimulus Plan

by Stuart Atkins, MBA
hiptatkinemerketingsalutions com

Coprpght 2005, Aore. Marssting Soluion

More from Stuart | Upload your presentation or video i]shdelm

Copyright © 2010 Constant Contact, Inc.
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Liz Harsch (1=t
Crwner, Tailor-Made Adwvertising

Greater Los Angeles Area | Marketing and Advertising

Liz Harsch Q&A: Turning Email Madketing into Sales http://conta. co/lszobd
via #constantcontact vis Twitter 3

3 days sgo » Like « Comment » Send 3 messsge « Ses sl activity

WordPress

Getting Started With Facebook — When Should You Post?
& days ago
The nature of the Facebook Newsfeed should encourage you to pace your
updates. When people are browsing Facebook, they see an up-to-the-minute list of their
friends’ updates and shared content. Get your information in there from time to time
instead of all at onoe so that you can reach the most people. Make a calendar [.. ]

ComScore Announces Top 50 US Websites :6day=age

ComSecore has published their top 50 US Websites for March and there are some
expected and unexpected trends that should interest companies locking to inoease their
market share. Green sites were up 11% from the previocus month {no surprise with Earth
Day timing) and their growth seem to be making rapid gain as consumers search [...]

Do You Follow Your Email Marketing Stats? z.daysage

Starting an email mamketing program is only step one in getting your information in your
customers’ hands. It is key that you take a look at the statistics of the program and see who
cared. The fact is that a good email marketing program provides you with lots of
information as to what the recipients [...]

What's Your Company’s Social Media Strategy  z5day=age

Is your social media strategy in place? If not consider doing a little research in order to
find ocut what your customers are saying about you and other companies like yours. It will
help define your program. We suggest you use a few FREE online tools! Before you just
start nuttina cad nntent toorenrssent I 1

‘Q: TWEET THIS! #ctctsocial Copyright © 2010 Constant Contact, Inc.
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= Kelly Flint  2dd Connections

Home  Profile Cortacts  Groups  Jobs  Inbox Companies  Mare

Companies * Talent Evalution, LLC

Overview = Services

.

Talert Evolution, LLC is & digital marketing and social media consutting firm.
Intoday's fast paced, ever-evolving world, jobs, careers, companies and

Talent . brands are in constart flux. e help our clients, both job seekers and
Evolution business owners, develop effective strategies or action plans to leverage
... more

Your Metwork (21 Employess (2]

Companies =

Talent Evolution, LLC has 14 followers

Share

Co-Founder & CEOD
Jared Smith, Orange County, California Area

Chief Solutions Officer and Co-founder
John Walker, Grester San Diego Ares

Howy are you connected? (3 shared connections)

Recent Tweets Recent Blog Posts

Facebook to Surpass Yahoo! in Display Ad Revenues This Year incressing t's
dominance in the online marketing world. hitp: doing fmhSTmy

Tal 2004 Ao

ent
Evolution

| am testing out Sprout Social t's interesting way to track all your social media activity . hitp: Uit 1y
fecA AHM Esocialmedia
1hekag A0

ehoak for Small Business" join us

212310 detailz: hitp: 0t .cof 3QiSiE
i9das a0

RT @Stacy Zapar | YWe announced major improvements to Pages, making it easier for Pages and fans
to connect: hittp: fowy yf30cD via @Facebook
Wilag A0

Howy wou're connected to Talent Evolution,
LLC

1 [0%7] Connection
1 Employees in your netwark

7 Emplovees on Linkedin

round frip

Continen
irlines

Talent Evolution, LLC mentioned in the
Hews

GE Energy Completes Acquistion of Linesge
Povaver
Buzinesz Wire, hiar 2, 2011

Flanet CPR Introduces Joe Holden's HP (Hydro
Povver) and WP AN Posver) Turbine
Technologies to the World

redOrbit, har 2, 2011

Yes, There are ¥oreenjobs in #SanDiego read this report from GREEM LM bt it .codoh O 2B
Mz Ao

powered by: Ewsibker

See all Tweets »

TWEET THIS! #ctctsocial

Organizers of the Mew England Broadcast &
Cahle Expo and Yideo Educators of Mew
England, Form Partrership Organization .
PRiieb, har 2, 2011

F=inikt hilmkile Imacine =0mmit Fenanrs to



Participate in Group Discussions
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m m Focount type: Basic

Home  Profile Contacts  Groups  Jobs  Inbox ﬂ Companies  hMore Groups =

.. Los Angeles Urban League Young Professionals
Lo Al o | agpe 3

Discussions | Members Profmations Jaobs Search hdore..

‘ Start a discussion orshare something with the group... ‘

wximum length iz 200 characters.

& attach alink

Tty Aotivity
Most Popular Discussions

Thinking of getting an MBA? Come to Kaplan's Free Road to Business
School Fair on Aug, 14th at the Hyatt Regency - Century Plaza.
kaplangmat.cormfroadla kaplangmat.com

posted 3 months ago

Follow Brian &y e COcomment =Share Mare See more &

Are you interested in becoming a mentar? Mentaring is proven to make a
huge difference in the lives of at-risk and foster youth.
Mationwide, more than S00K children live in foster care; in California alone the number of
foster youth has tripled inthe last 20 years, Positive influences will help break the cycle.

' L Fleaze join uzs in spreading the word onthe effects of mentoring with today's youth, With ...
Follow Janine pusted & morths ago

See more o

Want Free Business Advice? Join us as we speak with BlackEnterprize.com
SRNP Editor in Chief Alfred Edmond Jr,

Join us on Yourl Shinutes Radio as we welcome our guests BlackErterprise com Sr WP
Edlitor in Chiet Alfred Edmond Jr., Recording Arists Black Stax, and CEC's Time2PlayUsA ta
YourlShinutes Radio- Join us Live Every Tuesday st Bpm. CETWpum, EST. Want to be a
Follow Angle guest an ..

posted § months ago

Taa mnra w

{{ TWEET THIS! #ctctsocial Copyright © 2010 Constant Contact, Inc.
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Creating a Presence on Twitter
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Retweet, Reply, React

Small Business
Development Centers

SBDC

4: TWEET THIS! #ctctsocial

SBDC Los Angeles

@SBDCLosAngeles Los Angeles

The SBDC provides FREE one-on-one business advice (by
appointment only), low-cost training and technical
assistance in all aspects of small business management.
http: /e smallbizla org

IZE.:ZI Text follow SBDCLosAngeles to 40404 in the United States

Favorites  Following  Followers  Lists =

SBDCLosAngeles SE0C Los Angeles
SBDC booth all set-up for @KFIAMB40 #MYOB Event Today- Free
Waorkshops at College of the Canyons! http:/ivfrog.comigzmshkr]
14 May

SBDCLosAngeles 5500 Los Angeles

SBDC Presents: Access to Capital (5/18) & Access to Global M...
http://conta.cc/lagHfl via #constantcontact

13 May

SBDCLosAngeles S50C Los Angeles

Come to "Increase Profits: Access Global Markets” Thursday, June
2 from 8:00 am to 12:00 pm. Los Angeles, CA http:/ifb.me
M1h3o02aAl

13 May

SBDCLosAngeles 5B0C Los Angeles =
CEOs weigh in on how to understand your business's competition.
Check out Inc. Advisor for more. http:/ffb.me/LIAOIUZmM

13 May

-, llz;
0"l’;;l

Constant Contact’

Connect. Inform. Grow.

SBDC Los Angeles ison T\

Don't miss any updates from SBC
account on Twitter today to stay ug
youl

TS

Curious how SBDC Los Angeles u

| Discover who @SBDCLosAngeles follow
—

Copyright © 2010 Constant Contact, Inc.



/Z
"17

Constant Contact’

Connect. Inform. Grow.

jesseluna 1
FT @sBEDCLosAngeles: Contracting Program for Women-Chned

Small Businesses Goes Live Friday hitp:fhit yielzPry ff #smallhiz

#AOSE
1 Feh Favoarite Fetwest Feply

For a complete glossary of Social Media Terms go to:

conta.cc/socialmediaglossary

TWEET THIS! #ctctsocial Copyright © 2010 Constant Contact, Inc.



Today’s Hashtag #SBW20111

4: TWEET THIS! #ctctsocial

+« Back to Home l &> Save this search J

Results for #5BW2011

Tip: use operators for advanced search.

Tweets  Tweets with links  People

kellyflint lel/yflint

Happy National Small Business Week! On 518 & 5/19 free LA
events to educate & empower smbs! http-//conta co/k3nwO5
#5BW2011

12 =econds ago

GoodBiz113 GoodBiz113

Are You a Small Firm Looking to Scale Up & Create Jobs? Our
#5BW2011 Forum Can Help You | hitp-//go.usa gov/jYF @ SBAgov
#SmallBiz #SME #Jobs

1 hour age

JPGuilbault JF Cuilbault
Mational Small Business Week kicks off in 2 days- visiting with
SMB's in Texas next week hitp//ow ly/4UHUZ #5BW2011 #smalbiz

17 hourg ago

BizConnectGroup BizConnectGroup

Small business - Next week is National Small Business Week. How
will you be celebrating? http-ffow ly/4UxkM (via (@ ConstantContact)
#SBW2011

22 hours ago

# @ [0 -

Copyright © 2010 Constant Contact, Inc.
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Bit.ly — Shorten Web Links and Track Constornt Cortoet’

Connect. Inform. Grow.

[ ]
blt.IyShnrten, share, and track your links Shorten Analyze Hi kellyflint 1 Sign Out

hetrics Summary

Metrics Summary

Clicks  Past Hour 30 Days Top Referrers Locations

5

El
3
2
| n B

u]
Oct 12 Dt 13 Oct14  0Oct15  Oct16 Oct17  Oct18

6 Clicks on Your Bit.ly Links 2 Referring Domains 3 Countries
Fram 3 Total Pages

Referrers Detail Locations Detail

C ight 0 tant Contact, Inc. .
« Referring Site oy %ﬁcmﬁ?ons ant ~on uu?rct:ryr Clicks
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1. Grab the link you want to turn into QR Code.
2. Shorten the link with bit.ly
3. Add .qrcode to the end of the resulting bit.ly link

http://conta.cc/JoinKellysEmail

http://conta.cc/JoinKellysEmail.qrcode

TWEET THIS! #ctctsocia Copyright © 2010 Constant Contact , Inc.
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@ AEE

%"’35 JoinkellysEmail grcode (PNG Image, 227x22... | +
6 % http: ffconta. cofJoinkelysEmail. groode
=7 Email Marketing Soluti... =3 Email marketng, onlin... P

i

TWEET THIS! #ctctsocial Copyright © 2010 Constant Contact, Inc.
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Share information, tips, and practical advice
Use questions asked by your customers
Join in a conversation

Hold contests for photos or videos

Announce events

Partner with a nonprofit to do any/all of the above

ST Brumark Great article from Exhibit City Mews on what we can learn from our
-I'
Eiji ﬁ!

industry: http: /bt ly/hBrEGH
Inside vs. outside thinking
bk Iy

I had intended ko write this column, the Firsk column of a new year, on how our industey is
warking its way out of the recession,

'ﬂ January 13 ak 12:15pm * Share

TWEET THIS! #ctctsocial Copyright © 2010 Constant Contact, Inc.
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Fy—) American Red Cross of Orange County
Red Cre n March 14, American Red Cross of Orange County skaff and wolunteers

P O I IS an d S u rveys Orarge Cou  partnered with ABCT ko raise money For Japan relief, Here are just a few of the

phioktos From the event,

Event homepages and - -,_._.,_
registration pages

Archived email marketing
newsletters QLy Lo Vere Chamber

T e The Event of the Year-Multi Chamber Mizer
OF COMMERL B
) q ¢ 2
Blogs (yours and others’) P e 0P Thursdey, march 315
‘R

.~.|, |' Locakion: Doubletree Hotel Claremant

Websites (yours, and others

in your area of expertise) We're responding to ongoing flooding in

Rel nt vid hot the Midwest. Get a flood safety checklist
elévant viaeos, pnotos, and other flood resources here:

pOdC&StS http://tinyurl.com/bnaj2h

TWEET THIS! #ctctsocial Copyright © 2010 Constant Contact, Inc.
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What's on your mind?

“Don't pitch.

(IN=ERZ 25 Just Lisa  Just Friends & Settings

“Don’t overtly self-promote.

= Don’t offer incentives to . —
get reviews or sharing. Vihat are you dong? 140

[ | AVO i d pe rS O n al Latest: This lizt 2eems woefully incomplete without @alibrownla:

hitp:#/bitty. comieFMFK about 4 hours ago update

information, politics, g

SportS, religion, etC_ What are you working on now?
A Lisa...

Lisa - polishing up presentation on social media and email marketing
[l present with Alex de Carvalho on May 27. 1 second ago - clear

{{ TWEET THIS! #ctctsocial Copyright © 2010 Constant Contact, Inc.
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Build Your Social Network




Grow Where You Connect! Constant Contact’

Connect. Inform. Grow.

Voicemail, Business Cards,
Phone Printed Collateral

L/

{{ TWEET THIS! #ctctsocial Copyright © 2010 Constant Contact, Inc.
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Networking — ASK FOR PERMISSION

# — Copyright © 2010 Constant Contact, Inc.



Grow Where You Connect!

Voicemail, Business Cards, Email
Phone Printed Collateral Signature

Kelly Flint, Owner

Kelly's Brownies

Phone: 866-289-2101

Join our free weekly email recipe club
Connect with us:

ﬁ Facebook @ Twiltter E Blog

-2 112 7
0;'7’;71

Constant Contact’

Connect. Inform. Grow.

Place of Business Your
Door, Counter Website, Blog

{: TWEET THIS! #ctctsocial Copyright © 2010 Constant Contact, Inc.



2. 27
2~

Constant Contact’

Connect. Inform. Grow.

CTHIN

_— ———

Feed your
Facebook.

Feafe

Between Fip and Nindanao

TWEET THIS! #ctctsocial Copyright © 2010 Constant Contact, Inc.
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Managing Your Time
Monitor What’s Happening
Measure Your Activity

‘! — Copyright © 2010 Constant Contact, Inc.
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Advice from Gail Goodman, CEO of Constant Contact:

“Keep your time spent in check;
doing social media right
does not mean doing it a lot.”

15 minutes a day, 3 times per week is more than most
small businesses.

Stay consistent and active

TWEET THIS! #ctctsocial Copyright © 2010 Constant Contact, Inc.



enCOMPASS your life

@enCOMPASSIife Los Angeles
"OMPASS you

Mission Statement: enCOMPASS your life has ore goal in

mind: to organize the stuff around you fn order to freeup
your time 50 you can achizne your dreams
s hitp: bit. Iy dvecpld

& Follow Message -2
Timeline  Favorites  Following  Followers  Lists
i enCOMPASSlife encouPASS your e

JANUARY NEWSLETTER! Happy Mewe Year from enCOMPASS
your life httpe//conta cofeYakUl via #oonstantcontact
14 howrs ao

enCOMPASSIife ent OMPASE your lifi
g@«é@g DECEMBER: The New Year is right around the corner!

http:/foonta co/gBoxud via #oonstantcontact
# Dec

G i enCOMPASSlife enCOuPASS your life

7 NOYEMBER: | am thankful for.
.
ks ! #constantcontact

http:/feonta.co/9mgTvH via
31 Dec
s

enCOMPASSlife encouPASS your e

JomTelW via #constantcontact
31 Dec

OCTOBER: Mews from enCOMPASS your life http://conta oo
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enc’g)\g\’sse_y life

Orqawzing your Stuf¥, tiste and dreams.

e, >
EVENT PLANNING SERVICE

Includes the following [suggestions for addifions are welcomel:
=Galas and Fund-raising Events
=Bridal Parties & Showers

=Adult Birthcay Dinners/Parties
=0ffice Parties

Website/Blog

Testim,
il 1,
Filzapeyy '

faobe

F ook S @ mos
Gckiag my § TOSen 1y
; NGO
youds

o

Mg o 1 S,

help ya o, i ”"” vrnsf;
OMeass

s

firec

fon

o

framen

’ Want

-/

(-
//

erqy
o9 Therg,
eic

Oivng

'”gav‘\n; ‘,
ot & oo
2y ce. < g Sy oy GOS0l
= i i 250 o e
3 et s
S hey P 0
E i I SGLT Q;d:g/w\,\

F-tones,

Copyright © 2010 Constant Contact, Inc



/ﬁ
"17

Constant Contact’

Connect. Inform. Grow.

After sending an email newsletter, post a link to it on
your social media site(s).

Turn comments and questions into newsletter content
(just ask for permission before doing so).

Repost comments and questions from one social media
site on another.

Find an interesting article elsewhere? Share a link to it
on your social media page, or in your newsletter. Make
it even more compelling by sharing your quick thoughts
on why you find it interesting.

Break your newsletter articles into separate tweets (i.e.,
separate out the “stories” into 140-character snippets).

TWEET THIS! #ctctsocial Copyright © 2010 Constant Contact, Inc.
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Monitor: Positive Feedback

1.Comment back.
2. Answer questions.
= .Share testimonials.

4 Possibly reward.

5.No incentives!

Source: Yelp aggregate rankings of businesses,
September 2009

{: TWEET THIS! #ctctsocial Copyright © 2010 Constant Contact, Inc.
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Respond quickly to customer and
audience that you are handling it.

Privately reach out to the
customer.

{@achambe DM me your boloco card
#... we clearly haven't won you over

yet, we need to have you visit a
couple of times on usy

Telephone is preferred, if not
private email.

Always seek to satisfy and delight,
not defend.

TWEET THIS! #ctctsocial Copyright © 2010 Constant Contact, Inc.
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Monitor: Tool

4: TWEET THIS! #ctctsocial
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Monitor: Updates Delivered to Your Inbox

File Edit View Go Tools Adions Xobni  Help

BdNew ~ | g 23 X | CaReply lReplyto Al (5 Forward | B W | [ send/Receive M5 | [l Search addressbocks  + | (@) s DB snagit [ | window
|

i 4 Search Inb
Mail Mbox m | earch Inbox

Favorite Folders £ Zgllfl D|Q|me |5ubject |Rece'r|red - |5i2e
(3 Inbox (1} v
Unread Mail 2} =] Date: Today— ——
Far Fallow Up 2]  HNutshellMail 3 Mew Messages for Mow Mon 5/24/2010 3:51 ... 26 KB
Sent Items Plichar O RE: SEDC Program o Man 5/24/2010 3:36 PM 65 KB
Mail Folders A (1 Kim Kolanowski " Kolanowski Studio Presents Dixie Trahan Man 5/24/2010 3:30 PM 156 KB
@AII Mail Items - Q Gustamante, Becky RE: Seminar Mon 5/24/2010 1218 ... 33 KB
=] @- Mailbas - Tinsley, Amy Q Margo Williams Handy  RE: Amy Tinsley refferal Mon 5/24/201011:39 .., 353 KB
3] Deleted Items (4707)
@ Drafts [1] [ Date: Yesterday
L] Inbox (L}
@Junk E-mail [# Date: Last Week
@ Cuthox
(=4 sent Items [#l Date: Two Weeks Ago
£ [:ﬁ- Search Folders
[E] § Archive Folders [# Date: Three Weeks Ago
—_—

4: TWEET THIS! #ctctsocial



Monitor: NutshellMail.com is Free a2 @
Constant Contact

Connect. Inform. Grow.

o NUTShE“ Mail Settings Help Feedback Tell 3 Friend
wom Constant Contact” \.Gef Latest Messages |

Mewitens: B0 £ 4 @5

facebook Bl q0newmessages  Ab 2 group invites Kelly Flint
& 4 new pokes B 14 event invitez NF::":;

| Customize | e
&5, Ofriend request

My Status

Kelly Flint

twitter @kellyflint

Customi Add S T Following: 415 Followers: 305 Updates: 17
My Status
@kellyflint Live and Local Wiadehops in Santa Clarita bitp:/feonta. cofenBho wia
i@constanteontact
& Latest Tweets [Limit 4] Changs Customize

derwversolarguy How to make biodiesel with the biodiesel buchet
hitpttdld. bain € ew Afon OS05 047 Fif

ety (bt (Dol Mmangey) | linflamy)

ThieSoup Money Hongry: The Heart Wiants What it Wants.. But Still Needs a Triple
Bypass httpfbit. bp'awbem Sdon D505 049 F S8

v @

[

W

ety (Rt (bl

iphonejelly Top iPhone Games hitpoibit. b dtbS20r oe 0509 0448 20

ey (bt (el eengey) (o linlony)

Socialediz411 Facebook scam du jour, "World's Worst beDonald's Customer:
hitp:&bit. a3 F o ou can't protect morons from themseabres Wor 0502 0945 200

iy (bt (obibion.]

% e

Felly Flint
Email mameting Expert

il

_,l Status Updates [Limit: 5] changs Customize

signs.... hitp:dfh. metHAMOuSs
fdon 0209 0420 Fh

TWEET THIS! #ctctsocial . Angela BestWhile researching my nest blog aticle | found these amusing safety
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® NutshellMail

from Constant Contact ACCOUNT SETTINGS SHARE HELP

Account Settings

Messaging Accounts How Often Would You Like to Receive Email Updates?

T i i MHutshellbail Email Uipdates will he sent to your Primary Email Address on the days and times that you choose. Pleasze note
ﬂL Delivery Times that yau may receive yaur Email Updates up to ten minutes hefare or after the specified time.
NutshellMail Account Osun. Fmon. FMrue. Mwed. Mt FAio Osat

SuspendiCancel Account

AM Schedule PM Schedule
Upilate Now

Getthe latest activity in an email azooam Oaooam Czooam O 300 AW Mazoorm Oaoopm Czoopm O swopm
update right nawl
— Ogooam Osooam Ceooam O 700 AW Oaoorm Osoopm Oeworm O 700 PM
| Update @
) : Ogooam Cowoam  Faoooam O 11:00 am Ogworm Oooopm iooopm O 11:00 PM
Tell Your Friends
Ifyou have been enjoying the Time Zone| (GhAT-08:00% Pacific Time (U3 and Canada); Tijuana hd
henefits of MutshellMail, help us
spread the word! Click Here ( N
| save @)

TWEET THIS! #ctctsocial
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Kelly Ann’s Brownies Monthl |[Month2 [Month3 |Month4
Facebook Likes 200 213
Event 22 35
E-Mewsletter Subscribers 1258 1301
Store Traffic 35 41

Other Things You Could Measure:
Website Visits

Sales

Phone Calls
Fans, Followers, Connections
Email Open Rate, Click Thru

Survey results

TWEET THIS! #ctctsocial

Copyright © 2010 Constant Contact, Inc.
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Measure: Facebook Insights

Search Q Home  Profile Account =
Kelly Flint - Constant Contact's LA Regional Development # Edit Page
Director
Business Person * Long Beach, California  # Edit Info

E# | Linked

|E =
s
B

Admins (1) [?] See Al

fl

% Use Facebook as kKelly

Share: [5] Status == Question [ &= Promote with an Ad

| What's on your mind? m View Insights

Quick Tips
Get more people to like your Page with Facebook
Ads today!

Ei] Get More Connections

Kelly Flint - Constant Con
Great info: http: /fon.mash. to

f)

- Top 5 Facebook I
lee Businesses Make
on.mash. to Sample Ad: Kelly Flint -...
Free Mare and more small businesses are sett] frebook The text of your ad will go
Pages. Here are the top mistakes to avol you set up here.
Local your business Paqge, =

‘Q: TWEET THIS! #ctctsocial Copyright © 2010 Constant Contact, Inc.



Facebook Insights - Interactions

Constant Contact’

Connect. Inform. Grow.

1
fEIEE'bDDk Search Q Home Profile Account v

| Kelly Flint - Constant Cc ~ | f) Insights > Kelly Flint - Constant Contact's LA Regional Development Director
> Interactions

Page Insights

_._ Page Overview
FriTes | week | Month | 03/03/2011 - 04/01/201 ¥ |

Post Views® Post Feedback?®

Links 3,620 #ssn 29 $arn

Go to Page +
Documentation +

Daily Story Feedback”
ﬂj Likes EComments ﬁ] Unsubscribes

4
2
I Thu [ Sun [ wed I sat [ Tue Fri I Mon I Thu [ Sun
Mar 3 Mar & Mar 3 Mar 12 Mar 15 Mar 18 Mar 21 Mar 24 Mar 27
Page Posts®
Message Posted « | Impressions | Feedback
Events March 19 at 10:14pm 504 0.60%
Great people I have met March 19 at 10: 14am 509 0%

{{ TWEET THIS! #ctctsocial Copyright © 2010 Constant Contact, Inc.
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Measure: Facebook Insights - Activity

Activit
=
Page Views "

ﬂ] Page Views E’ Unique Page Views

Thu —l_Sun | Wed | Sat | Tue I Fri Mon | Thu I Sun
Mar 3 Mar b Mar 9 Mar 12 Mar 15 Mar 18 Mar 21 Mar 24 Mar 27
Total Tab Views® External Referrers®
356 wall 10 constantoontact. com
30 Constant Contact Labs - Join My Mailing List 8 google.com
19 Information 1 google.com.ir
10 Events 1 emaild4.secureserver.net
7 Discussion Boards 1 us.mg203.mail, yahoo.com
5 Photos 1 hing.com

1 chesodalmedia.com

1 us.mg2.mail.yahoo.com
1 mail.google.com

1 google,co.uk

‘! TWEET THIS! #ctctsocial Copyright © 2010 Constant Contact, Inc.



Measure: FB Insights Demographics g~

Constant Contact’

Connect. Inform. Grow.

Female 63%

13-17 18-24 25-34 3544 45-54 Bo+
Male 33% 6.3%

Countries® Cities® Language’
380 United States 86 Los Angeles 392 English (US)

4 Canada 51 Seattle B8 English (UK

4 United Kingdom 32 Irvine 6 Spanish

2 Colombia 1 French (France)

2 Thailand 1 Arabic

2 Ttaly 1 Japanesze

2 Mexico 1 Italian

Mare

‘! TWEET THIS! #ctctsocial Copyright © 2010 Constant Contact, Inc.



Put It All Together

‘! — Copyright © 2010 Constant Contact, Inc.

- o llz;
0"l";l

Constant Contact’

Connect. Inform. Grow.




Email Announcement

Be@E 5

{: TWEET THIS! #ctctsocial

Camp Q Laurel

Empowering Children, Youth and Families Affected by HIV/ AIDS &
In the next couple of months, Camp Laurel will be posting some important information about
the arganization and HIV/AIDS through our Facebook page.

To stay current on all information, be sure you are a “friend” of Camp Laurel’s Fan page.

Stay connected!

Find us on Facehook [}

Copyright © 2010 Constant Contact, Inc.
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Home

Connect with Dingo /

mmremmmm | HE BIG TASTE

S DOGS LOVE

@ Sign Up for the Hewsletter

9 out of 10 dogs prefer

Dingo Meat & Rawhide Chews
witvoducing
Mini Dingo Jerky Chewz Chicken Chips “GREAT THINGS COME N SMALL T

TWEET THIS! #ctctsocial Copyright © 2010 Constant Contact, Inc.
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SWWE
Q).

*

Best of Western Washington!!! wraw, Swinerymeats, com
Posted by The Swinery at 10:04 544

VOTE
FOR

i Swinery Meats on Facebool
<
| [ ghlike 1,635

. The Swarery Facebool

1 COMMENMTS E

swinery. biz@gmail.com

TWEET THIS! #ctctsocial Copyright © 2010 Constant Contact, Inc.



Link Social Tools to Each Other

Constant Contact’

Connect. Inform. Grow.

Camp Laurel Check out The Camp Laurel Daily! DAILY! Important daily
information on HIY and the world we live in!

The Camp Laurel Daily on Twitter
paper.li

& newspaper builk from all the articles, blog posts, videos and photos shared
by the people Camp Laurel Followes on Twitker,

#]] September 28 at S:40am * Like * Comment  Share

&’ Roma Farren Reed likes this.

Wite a comment...

# TWEET THIS! #ctctsocial Copyright © 2010 Constant Contact, Inc.



Join My List on Facebook Constont Cont’

Connect. Inform. Grow.

Creative Marketing Services, CMS - Victoria Byrne » Join My

List

Professional Services - Aliso Viejo, California

8
() GREATIVE MARKETING SERVIGES

. enar Rastaron fof Bulcivg Beiter Butnas

Info
Photos Enter your email address to join our mailing list:

= Discussions
=
u Reviews

01 o

Victoria Byrne is the founder of
Creative Marketing Services, CMS
iz a fu...

{{ TWEET THIS! #ctctsocial Copyright © 2010 Constant Contact, Inc.
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Twitter: Join My Email Newsletter

ohsodesign Clga
Ml got a min? easy to join our #chunkofchange e-mail newsletter.

http://t11.me/T2H-8Q biz tips that add up. no junk.
1 hour ago

# — Copyright © 2010 Constant Contact, Inc.



Follow buttons in email

‘Q: TWEET THIS! #ctctsocial

1)\ ¥ B & & )7 FREE Dingo for Those Who Submit a Picture and Story About T.M - = X
it

Message @
From: Dingo Rawhide Bones [custservice @dingobrand. com] Sent: Tue 11/16/2010 1:32 PM
Ta: Flint, Kelly
L
Subject: FREE Dingo for Those Who Submit a Picture and Story About Their Dogjs)

=
-

Having trouble viewing this email? Click here
You're receiving this email because of vour relationship with Dingo. Please confirm your continued
interest in receiving email from us.

u for being a part of
ommunity!

Also, check out Dingo at:

Find us on Facebook [}

Followus on  (RYiEp

9 out of 10 dogs prefer
Dingo Meat & Rawhide Chews

ENTER THE...
GREAT THINGS COME IN SMALL PACKAGES SWEEPSTAKES! |

Do you have a small dog with a big personality?!

Dingo is holding the "Great Things Come in
Small Packages" Photo Sweepstakes!

Submit a photo(s) of your little ball of joy and
tell us the story behind the picture.

Click here or the below button to ENTER!

Constant Contact’

Connect. Inform. Grow.
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Email - Social: easy and effective

Email Status

Important ;: Emails typically begin sending within 1 hour of the time you selected.
Select Status

@ Draft/il

@ SendMow il

@ Scheduled for i
Date: [09/11/2010 |

Time: | 2 - || 45~ ||PM |~ EDT(US Eastern Time)

Tweet and Share

Tweet a link to your email automatically

Tweet this email
Your message will automatically be tweeted once your email has
Mote: The link shown in the Tweet box will be activated atthe ti

E My Social Newsletter! hitp:fconta.co/dwr25 via #constantcontact

e Tweet is posted.

75 characters remaining

' Like | Make it sociall Add share links to the top of your email.

Email Archive

Add Share and Like buttons to
the top of your email

Archive this email once it's beel

{{ TWEET THIS! #ctctsocial Copyright © 2010 Constant Contact, Inc.
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Google Alerts
HootSuite

TweetDeck E’i
NutshellMail

TweetDeck

& Nutshell

rom Constant Contact’

TWEET THIS! #ctctsocia Copyright © 2010 Constant Contact, Inc.
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Google Alerts

Google alerts

eta
search terms: |Kelly Ann's Brownies Freview results
Type: Ewendhing »
Howe often: once a day -
“olume: COnly the bestresults -
Deliver to; kelly@kellyannsbrownies.com %

| Create Alert ]

‘! TWEET THIS! #ctctsocial Copyright © 2010 Constant Contact, Inc.
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‘ Compose message... W L ..‘ & ’ﬂl [ Search Twitter... (3] Q

I kellyflint {Twitter) I Kelly Flint {Facebook) * I Facebook Pages x T Kelly Flint {Linkedin} > I 4square x I my space ¥ | o=

T T = —_—

BNCLongBeach ”~ Scott Munger ® lﬁi B Christopher Nabhil ° d W Tamara Brock ° ~
Feh 18, 1:16pm via Web & 10:45am 2 comments = 1 likes ; | E 11:03am = comments Il = B11:DDam 0 comments = 0 likes |
Long Beach Tweeps! #FF @kellyflint @merritr |l here is our page LOGO i | Acouple of surprises in the top 10 here. RT | Be My Guest For Lunch & Find ut'hy |_
@widal_michael @BiTcHplzZIDGAF @skyroom | |§ @Scotivfonty: Top 10 brands in social media ] Google & Facehook Partnered |E
@BeatrockLB @LBCIRAY @juliahuntsman | i hitp:fibit. ol 3eb) + | with AdzZon! | i
@tyndago ‘=:’ L - 3 | L
= [ Rosalind Morville ° ‘g BEESETSEE | Eventbrite - Adzoo
171 1 retuvests 11:03am = rit:
] .u ad ; . : b | Founder Scott Anderton &
graceduyst | 1 RT @Lord_\foldemon?. Alan Rickman .IS 65 | Gary Wood In Anaheim,
Feh 17, 10:48pm via Wieh | todally. He seems I|ke_a good guy, the kind . 1 California Thursday Feb.
@constantContact| supposel |s 22 the new WG ISR I AR | 24th! Must RSVP For This Special Event......
307 Learned great tips today though, CIEEIE el Q Lar;a:f regigere"\t\ffr "?Idzz” FhUU_”d%r ISfCDﬂ
Lellvilint was areat! NAerton ary VWood In Ananheim, Californis
@l g ' ﬁ_aofzaa‘ﬂ Belomo Alexandre . Thurstday Feb. 24t Must RSYP For This Special
7 Shovw Conversation - 0 i ? Event...... at Eventhrite!
e EgglyoEEPB;Eglg;tr?lgtng%?ﬁggosrl_n Rafael Belomo Alexandre joined the group
ethannon - =
Feh 17, B:14pm via Twitter for iPhone ] Feb 20, 11:08am 0 comments = 0 likes BRASIL: VAGAS EXECUTIVAS ﬁ HU;I;'?'D%'JS . e *
@kellylint Great warkshap today! Great idea Audrey - best of luck with getting ta H Tiffany Young gl jFulias i
7 Shov Canversation 500 likest! e ) Adding an iFrame
Tiffany Young added Omar Rodriguez as a Application to your
AudreyJeanne ]| Elegant Easter AJR294 connection. Facebook Fan Page - 2011
Feb 17, 1:12pm via Wik || ATC sized shaped gift by - = o e | wenrw hyperarts com
Taking a class from Constant Contact on | | Audrey.JeanneRoberts . ﬁeﬂiaa!;n.dcgjn?ngﬂile * T A Tutorial on Cresting
social marketing, it's great! Ifyou have a atets e SPS— e T Facebook Frame Applications
chance | recormend it highly! @kellyint These beautiful original art U2 IR R et IR K ianaii now that iFrames are
teacher =) Eo:gehdesgned.gltegam ! % | ate at Red Lentil! M rmmm! supporter in Page tabs. No
AFIEr NANGING ATt TaQs are in = 7 activation reguired!
e rxbasu pastel colars. There is a - ﬁhﬂqlzrﬁoPEo?ntneNr?sh" .
- Feb 16, 9:00am via HootSuite delightful chocolste easter : : : Disneyland ™
Energizing @ConstantContact sacialiemail - . (ORI AR EATEE) STUEED Yy O (R E [5 11:00am 26 commerts * 180 likes
rarketing workshop yesterday, Thanks [¥2] Kelly Flint - Constant Contact’s LA i@allaboutbeer: YWarld Health Organization ) ) )
wallflin i [=—| Regional Development Director ranks America #57 in beer consumption. President Dwight D. Eisenhowerwas an
@kellyflint! Feh 20, 10:58am O comments = 0 likes kit i admirer af¥Walt Disney and ane of anly five
hitpaithit i YL : s Rl oxtinls
: MyLocalBuzzty Thanks Constant Contact Mew England - PSR et T S T R e
i Fe§14l3149pm via Paper Corissa 5t Laurent Il Using QR Cgodes o R_afael Belomo Alexandre L] Disneyland Resaort. Take a look at some rare
) - S i - 11:00am photographs of his visitto Disneyland park.
DownTown Los Angeles Local Buzz is out! email subscriptions. Brilliant! QR Codes -} o e
hitp:/ihit lyfeqkiiHo + » Top staries today via Changing Role in Online Marketing - Safe.'e' BE'ET%’L\'%";REEJ”'”EUthe droup RO
@MorningCrunch @kimirhochelle @kelllint Marketing¥OX hitp:fht 3ZTHE + usiness & Jons
@eaterla = _ i
1331 retwests "/ OR Codes’ Changing Role in Online ! Pu;s‘éiﬂde Lorinan .
- mslirketmu DL M. WWade Horigan added Jim Queen as a
michaelguar al connection
Feh 03, 7:14pm via TweetDeck k: QR Codes' Changing Role in Online Marketing - . 2
Alalldlint mand o rmactvnn at #ehecnre wnn @j (BAEET Vi here ™A Suzanne Johns L3 @j

kelly flint Log Out =

‘Q: TWEET THIS! #ctctsocial Copyright © 2010 Constant Contact, Inc.
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R 6 TR

(o faal+
Facebook: Full News Feed f Mentions I:I LinkedIn: Network Updates

N UsHCC chamber Training in Long Beach Rafael Belomo Alexandre is now

Special thanks to the USHCC staff for making
it happen...

A Four-Day University of
Notre Dame.Certificate

Program.

d 4 Reasons to Check out
Location-based Services »

| Constant Commentary — A
Constant Contact Blog
blogs.constantcontact.com

Pop Show 32 2011 - | Want It All Purchase

, your tickets at www.jbhsvma.com

A |

® 0 &0

TWEET THIS! #ctctsocial

JBHS Vocal Music
Association 2010-11
Pop Show!

n21Feb 11z

U.S. Hispanic Chamber of Commerce
Training in Long Beach

USHCC Chamber Training in Long Beach

On behalf of the Regional Hispanic
Chamber of Commerce and the Regional
Hispanic Institute | wanted to take a minute
and thank you for sharing these last few
days. It wasa pleasure hosting such an
important event. Qur Chambers, our
colleagues and most of.

o [H] Fri

onstantContact | supposel Is 22 the new
30? Learned great tips today though,

ellyflint was great!

+]1 Thu 17

non, [+] Thu 17 Advi i int

" Taking a class from Constant Contact on

social marketing, it's great! If you have a
chance | recommend it highly! @kellyflint
teacher )

] Thu 1

Energizing @ConstantContact social/email
marketing workshop yesterday. Thanks
ellyFlint!

u, +]

DownTown Los Angeles Local Buzz is out!

| http://bitly/egkWHo Top stories today via

ithochelle @kellyflint

ellyflint good to meet you at #cbssoc you
made it a great event. Keep in touch!

oEBaEAnn

Copyright © 2010 Constant Contact,

connected to Mike Cushman

11:46

Rafael Belomo Alexandre joined the group:

Executive Suite

2h 11:44

Violet Meuter has a new profile photo

er 21Feb 1143

Ting Chen is now connected toYu Zhang

121Feb 1

Ting Chen is now connected to Chao Xian

| Jessica Lin

1Feb1

Ting Chen is now connected toGloria Lin

M 1Feb 1

Katy Tafoya Confused about the new
changes in your FB biz pages? Check out

. Mari smith's FREE webinar tomorrow.

httpy//fb.me/EzCqbode

oBEEAn
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o NUTShE“ Mail Settings Help Feedback Tell 3 Friend
wom Constant Contact” \.Gef Latest Messages |

Mewitens: B0 £ 4 @5

facebook Bl q0newmessages  Ab 2 group invites Kelly Flint
& 4 new pokes B 14 event invitez NF::":;

| Customize | e
&5, Ofriend request

My Status

Kelly Flint

twitter @kellyflint

Customi Add S T Following: 415 Followers: 305 Updates: 17
My Status
@kellyflint Live and Local Wiadehops in Santa Clarita bitp:/feonta. cofenBho wia
i@constanteontact
& Latest Tweets [Limit 4] Changs Customize

derwversolarguy How to make biodiesel with the biodiesel buchet
hitpttdld. bain € ew Afon OS05 047 Fif

ety (bt (Dol Mmangey) | linflamy)

ThieSoup Money Hongry: The Heart Wiants What it Wants.. But Still Needs a Triple
Bypass httpfbit. bp'awbem Sdon D505 049 F S8

v @

[

W

ety (Rt (bl

iphonejelly Top iPhone Games hitpoibit. b dtbS20r oe 0509 0448 20

ey (bt (el eengey) (o linlony)

Socialediz411 Facebook scam du jour, "World's Worst beDonald's Customer:
hitp:&bit. a3 F o ou can't protect morons from themseabres Wor 0502 0945 200

iy (bt (obibion.]

% e

Felly Flint
Email mameting Expert

il

_,l Status Updates [Limit: 5] changs Customize

4 TWEET THIS! #ctctsocial . Angela BestWhile researching my nest blog aticle | found these amusing safety

signs.... hitp:dfh. metHAMOuSs
fdon 0209 0420 Fh
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Jing - awesome FREE tool!

Jing captures anything on you see on your computer screen,
as an image or short video, and lets you share it instantly.

{{ TWEET THIS! #ctctsocial Copyright © 2010 Constant Contact, Inc.
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Bit.ly — Shorten Web Links and Track Constornt Cortoet’

Connect. Inform. Grow.

[ ]
blt.IyShnrten, share, and track your links Shorten Analyze Hi kellyflint 1 Sign Out

hetrics Summary

Metrics Summary
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Referrers Detail Locations Detail
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Get Even More Social:
Free Webinars, Guides, Examples... Constant Contact’

Connect. Inform. Grow.

unity | MarketPlace Partners

Local Seminars W Sign Up ﬂ Log in @-

m We're here to help
EE (866) 289-1101 |

Email Event Online _ )
Marketing Marketing Surveys Learning Center

Social Media Overview

Overview
Social Media Features

Social Media Resources

Social Media Resources

Podcasts

Guides

Blog
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Hints & Tips

Glossary

No worries. We recorded it for you.

{ ‘ Missed “The State of Social Media” webinar with Brian Solis?

Get a view of the current and future landscape of social media and how small businesses can
Brian Solis Mark Schmulen  US€ these tools to drive real business results!

Social Media Strategists
N s

What is Social Media Marketing?

Usze the reach of social media to increase the visibility of your small business! Make
your business or organization 'go social to grab the attention of & broad audience,
and watch those new fans become loyal customers.

But it doesn’t stop there—this is word of mouth in the digital age. Your fans,
friends, and followers can help you get noticed! Liking your content on Facebook,

I retweeting your offer on Twitter, ar posting a review on Yelp—this keeps the
© Get Social conversation going and generates a powerful social media buzz for your small Social Done Right

‘Q: TWEET THIS! #ctctsocial Copyright © 2010 Constant Contact, Inc.




Social Media
Webinar

Register for the free
webinar: “The Power
of Social Media,
SEOQO, and Email”.

Learn more about how
Social Media Marketing
can help small business
and non profits optimize
marketing efforts.

constantcontact.com/
learning-center

TWEET THIS! #ctctsocial

Free Trial:
Email Marketing

Sign up for a free, 60-

day trial of Constant
Contact Email
Marketing

No risk, no credit card
required. Get coaching and
support, grow our email lists,
access to over 400+
templates, and measure and
track results

constantcontact.com/
email-marketing

Copyright © 2010 Constant Contact, Inc.
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Constant Contact’

Connect. Inform. Grow.

Use
NutShellMail

Sign up for
NutShellMail by
Constant Contact to
manage and monitor
your social media
activities in real time,
on your time... right
from your inbox.

NutshellMail.com/
reqgister
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Constant Contact’

Connect. Inform. Grow.

= Small business
| SINFLUENCER vo-e

Someone was kind and nominated me,
please vote for me:

http://bit.ly/kellyflint

TWEET THIS! #ctctsocia Copyright © 2010 Constant Contact, Inc.
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(Recommended by Kelly Flint, Constant Contact’s Regional Director for Los Angeles) Constant Contact

Connect. Inform. Grow.

Local Constant Contact Partners

Stuart Atkins, MBA, MA

Atkins Marketing Solutions

(714) 904-4453
www.atkinsmarketingsolutions.com

Victoria Byrne

Creative Marketing Services
(949) 916-7970
www.creativemktgservices.com

Liz Harsch

Tailor-Made Advertising
(310) 791-6300
www.adteamla.com

~Jared Smith & John Walker
Talent Evolution

(760) 716-8537
www.talentevolution.com

Katie Covell & Tricia Brumit
Sunnyland Pictures

(310) 721-7869
www.sunnylandpictures.com

Merri Jill Finstrom &
- Dave Finstrom
HUTdogs

(626) 462-0983
www.hutdogs.com

Please tell them that Kelly sent you!!!

{: TWEET THIS! #ctctsocial
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Constfthontact®
Kelly Flint
Regional Development Director
Constant Contact, Inc.
Email: kflint@constantcontact.com
Events: constantcontact.com/losangeles
Facebook: fb.com/kellyflintcc
Twitter: twitter.com/kellyflint g
Linkedin: linkedin.com/in/thekellyflint L
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